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Materiality ACROSS OUR VALUE CHAIN
The following table lists the four sections of this corporate responsibility report and the topics within each. It also indicates the boundaries of each topic across our value 
chain, and the U.N. SDGs we’ve identified as either “Priority” or “Additional” for each of these workstreams.
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Nourishing With Our Foods
Food Quality & Safety • • • • • • • •
Responsible Marketing • • • • •
Wellbeing  
(Physical, Emotional and Societal) • • • • • • • •
Feeding People In Need
Food Security • • • • • • • • •
Nurturing Our Planet
Climate Change • • • • • • • • •
Natural Resource Conservation • • • • • • • • •
Sustainable Agriculture • • • • • •
Living Our Founder's Values
Business Ethics & Compliance • • • • • • • • •
Diversity & Inclusion • • • • • • • •
Human Rights • • • • • •

OUR VALUE CHAIN

MATERIAL TOPICS Priority SDGs Additional Material SDGs


